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THE FASHION INDUSTRY IS FACING 
A CHALLENGE : 
TO REINVENT ITSELF THROUGH 
SUSTAINABILITY.

This is a journey we are all making together by decoding 
the broad idea of sustainability and translating it into 
resources and actions. 
While maintaining Première Vision’s DNA -creativity, quality and 
innovation. In a dedicated space, Smart Creation offers products 
and services that are immediately available to create eco-
responsible fashion.

We have identified the most comitted service companies 
and responsible raw materials. Because eco-design involves 
a commitment in terms of materials sourcing. 

On what criteria ?
• The product : 
transformed, organic, biopolymers, alternative materials. 
• The production processing stages : 
dyes, finishing techniques, traceability.
• The company’s environmental approach : 
ressources, energy, waste management, social and ethics initiatives.

In this leaflet, discover the 50 companies exhibiting 
at Smart Creation this September 19 edition (Hall 3).

ENJOY & DISCOVER!
The Smart Creation Team
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Chantal Malingrey 
Project Director
c.malingrey@premierevision.com

Marina Coutelan 
Fashion Manager
m.coutelan@premierevision.com

Laurence Pasquier 
Exhibitors Relations Manager
l.pasquier@premierevision.com 

Stephanie Pasquet 
Communication Manager
s.pasquet@premierevision.com

Igor Robinet-Slansky
Press Relations Manager
i.robinet@premierevision.com

Giusy Bettoni
Sustainability Consultant 
Giusy@classecohub.org
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the podcast

OUR GUESTS: 

Monique Maissan, Founder and CEO of Waste2Wear®, 
Andreas Andrén, Chief Operating Officer at We aRe SpinDye®, 

Michael Lam, Managing Director Advanced Denim, 
, Matteo Mantellassi, CEO of MANTECO

Marina Coutelan, Première Vision
 

and many more!

NEW 
Listen to Smart Creation,

the podcast!

SMART CREATION, the podcast, invites you 
to explore the potential of sustainable fashion. 

Discover the latest products and global initiatives 
from key upstream players to help make the move  

to a more responsible fashion industry. 

Twice monthly, on Wednesday, share the experience 
of a new guest who unveils a new generation  

of values combining creativity, innovation and sustainability.

Notes
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Smart Creation area, a complete itinerary reflecting 
the development cycle of eco-responsible products 

at the Première Vision Paris show 
in September 2019 

UNLOCKING THE POTENTIAL 
OF SUSTAINABLE FASHION 

SMART MATERIALS 
Innovative and responsible materials

SMART SERVICES 
Players specialized in sustainable 

development

SMART WARDROBE 
An exhibit of collections of finished 

products by fashion brands

SMART LIBRARY 
A forum of eco-responsible and 

innovative products

The area for constructive discussions and a positive experience for tomorrow!

Find Smart Creation Trail by getting the official Première Vision Paris app.
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SMART TALKS 
a series of 

conferences, an 
opportunity to share 
best practices brands
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BembergTM by Asahi Kasei 3S16 JP

Charle Berlin  3S32 DE

Circular Systems 3S33 USA

Cocccon 3S30 IN

Cotonea 3S12 DE

Deepmello 3S27 DE

Directa Plus 3S13 IT

Evrnu 3S36 USA

Filo D’oro 3S23 IT

Fritsch Färberei  3S47 AT

Frumat 3S31 IT

Greendyes 3S41 • 3S44 ES

Ictyos - Cuir Martin de France 3S24 FR

Knopf Budke 3S39 DE

Mainetti 3S40 IT

Manteco 3S43 IT

Naia™ from Eastman 3S42 USA

Nativa Precious Fiber 3S11 FR

Natural Cotton Color 3S14 BR

Nova Kaeru 3S26 BR

Olivenleder 3S18 DE

Piñatex by Ananas Anam 3S8 UK

Prym Fashion Italia 3S37 IT

Rdd Textiles 3S29 PT

Re:newcell 3S38 SE

Recover 3S10 ES

Recyc Leather 3S25 SE

SMART MATERIALS
Innovative & responsible materials
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Riopele - Têxteis 3S28 PT

Saga Furs 3S34 FI

Santoni 3S48 IT

Sedacor 3S9 PT

Tintex Textiles 3S35 PT

Tipa 3S45 IL

Tricolor 3S22 FR

Varvaressos 3S21 GR

Waste2Wear® 3S15 CN

We aRe SpinDye® 3S19 SE

Ykk Group 3S46 FR

SMART MATERIALS
Innovative & responsible materials
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SMART SERVICES
Players specialized in sustainable development

Bluesign technologies 3S1 CH

C.L.A.S.S. 3S2 IT

Centrocot 3S3 IT

Cscb / Brazilian Leather Certification 3S49 BR

Ecotextile News 3S4 UK

Hohenstein 3S5 DE

Leather Working Group 3S6 UK

Parley for the Oceans 3S17 USA

RoicaTM by Asahi Kasei 3S20 JP

Tekyn 3S50 FR

The ID Factory 3S7 IT
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BEMBERG™ 
A FIBRE IN THE HEART 

OF LUXURY 

BEMBERG BY ASAHI KASEI

Koji Hamada
hamada.kp@om.asahi-kasei.co.jp - www.asahi-kasei.co.jp

Since its first-generation, in 1931, 
Bemberg™ fibre, also known as cupro, 
has met all the needs of high-end and 
luxury fashion in terms of functional 
and innovative textiles.
Asahi Kasei has a fully traceable 
process to transform cotton linter 
pre-consumer material, using the 
most advanced technologies and 
based on the principles of the circular 
economy. Bemberg™ is antistatic and 
moisture-controling with exceptional 
drapes.
The resulting textiles retain coolness 
in the summer and warmth in the 
winter, and are suitable for highend 
suits of haute couture quality, and 

functional garments for athleisure.
This represents a revolution for the 
fashion industry, which can now turn 
to a single fiber to meet the criteria 
of every clothing sector, a fibre 
elaborated and transformed in the 
top factories in Europe and Japan.

Bemberg™ is one of the unique fibre 
in the world to be fully biodegradable 
and compostable, and has GRS 
certification.
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BLUESIGN TECHNOLOGIES AG, 
FOR CERTIFIABLY 
RESPONSIBLE FASHION

BLUESIGN TECHNOLOGIES AG

Today, consumers want their clothing 
purchases to be fully traceable. 
And because responsibility and 
sustainability are now more than just 
trends, Bluesign Technologies AG 
offers a certification system to bring 
together all the players in the supply 
chain, to help steer the fashion and 
textile industry towards an eco-
friendly future. 

Its goal is to create partnerships 
between chemical suppliers, textile 
producers and brands, to work 
collectively on healthy and profitable 
production methods..

Bluesign Technologies AG’s expertise 
in key textile segments such as 
chemistry, environmental technology 
and supply chain management makes 
it the ideal service provider, able to 
best advise companies and brands 
ready to commit to responsible 
creation. To do this, it has created the 
“Bluesign Product” label, recognising 
reasoned production and minimized 
environmental risks. 
Bluesign Technologies AG is also 
committed to helping companies 
implement the most stringent work 
requirements and monitor their 
implementation, to improve their 
sustainability performance.

Melanie Geeler
melanie_geeler@bluesign.com -www.bluesign.com
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C.L.A.S.S., THE INTERNATIONAL 
REFERENCE IN RESPONSIBLE 

FASHION 

C.L.A.S.S.

Luca Olivini
marketing@classecohub.org - www.classecohub.org

Founded in 2007 by Giusy 
Bettoni, C.L.A.S.S. is the leading 
global resource for smart material 
innovation, education, marketing 
and communication with a circular 
economy approach. 

C.L.A.S.S. empowers businesses, 
integrating new generation of smart 
values, to be informed, competitive 
and socially responsible through 
its unique 3D approach that 
merges: DESIGN, INNOVATION, 
RESPONSIBILITY. 

Key activities:

• Consulting: C.L.A.S.S. works 
with each client, small or large, to 
develop a tailored plan to integrate 
responsibility in their supply chain, 
and effectively communicate these 
efforts.

• Material Hub: An inspirational 
selection of Smart Materials, from 
C.L.A.S.S. partners from around the 
world, that inspire creativity, infuse 
latest technology, performance and 
representing the circular economy 
approach and sustainable credentials.

• Education: A very special offer 
addressed to smart design, hands-
on innovative material analysis 
and strategic communication for 
brands, professionals, emerging 
designers and those studying 
fashion. EXECUTIVE WORKSHOP, 
ACTIVE CHANGE WORKSHOP, 
UNIVERSITY PACKAGE as well 
as ACTION SESSION, a key 
moment, dedicated to the new 
generation of fashion designers, 
of sharing a decade of expertise in 
the integration of responsibility into  
fashion collections. E-COMMERCE, 
a real solution to foster emerging 
businesses, the possibility to buy from 
1 meter up to 50 meters of C.L.A.S.S. 
partners materials, representing key 
innovations from all around the world, 
a supporting tool that introduces 
smart materials with sustainable 
credentials.
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CENTROCOT, 
THE KEYS TO 
RESPONSIBLE FASHION 

CENTROCOT

With responsibility and sustainability 
taking their place as fashion’s cardinal 
virtues, the Centrocot Research and 
Development Laboratory proves 
to be the ideal bridge between 
innovative technologies and a rapidly 
evolving industry.

In the service of a more responsible 
fashion industry, Centrocot works 
on textile innovations that take 
into account all the key factors of a 
safe production chain – technical, 
environmental, economic and social. 
Thus, its customers can transparently 
affirm the production of sustainable 
and recyclable textiles, under 
exemplary conditions and meeting 
all the criteria set by established 
legislation.

Centrocot focuses on both local and 

international issues, adapting on a 
case-by-case basis to better meet 
customers’ specific needs. From 
raw materials to natural resources, 
manufacturing, transportation, use 
and recycling, the laboratory weighs 
solutions answering to the needs of 
each stage in the life of a textile, to 
put the fashion industry on the road 
to a circular economy.

Calling on Centrocot’s expertise 
means changing today’s market while 
taking an already strategic position in 
tomorrow’s market.

Patrizia Lonbardini
info@centrocotit - www.centrocot.it
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CHARLE, RESPONSIBLE 
ORGANIC ELASTICS 

AND RIBBONS

CHARLE BERLIN

Mandy Geddert
sales@charle-berlin.de - www.charle-berlin.de

Since 2010 the CHARLE brand, 
a childrenswear specialist from 
Germany, has been guided in their 
work by the words of Vivienne 
Westwood: 

“Buy less. Choose well. Make it last. 
Quality, not quantity.” Words that set 
their course from the start.

To stay true to this mantra, the 
company founder, Mandy Geddert,  
took on a daunting challenge: to 
create clothes that were not only 
strong enough for all of a child’s daily 
activities, but also able to evolve as a 
child grows, so they could be worn as 
long as possible. 

She also wanted clothes made 
using responsible materials, and 
production methods that respect 

nature, people and animals. In 
short, evolving, innovative clothes. 
Rising to the challenge, the founder 
developed innovative and inspiring 
tools designed for the future of 
fashion, such as skilfully constructed 
patterns that allow a garment to 
adjust up to three sizes larger than 
its original size, as well as the first line 
of 100%-organic elastics, which are 
biodegradable and recyclable. 

More than 30 organic elastics and 
ribbons in different widths for 
applications such as fashion, sports 
and home textiles, product design, 
toys, automotive industry and much 
more.
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CIRCULAR SYSTEMS,
CIRCULAR FASHION MEETS 
HIGH TECHNOLOGY 

CIRCULAR SYSTEMS

Focused on the development of 
innovative regenerative technologies 
in line with the principles of the 
circular economy, Circular Systems 
transforms waste into high-end 
fibres, yarns and textiles for the 
fashion industry through different 
circuits:

•   its Texloop ™ platform, which 
recovers pre- and post-consumer 
textile waste for recycling into new 
fibres

•  its Agraloop ™ platform, which 
transforms agro-food waste such as 
pineapple leaves, banana tree trunks 

or sugar cane bark into competitively 
priced textile fibres

• its Orbital ™ technology, which 
produces technical highly resistant 
and thermo-reactive fabrics made 
from recycled fibres
Embracing its Lightest Touch ™ 
philosophy, Circular Systems is 
committed to using as little energy as 
possible and aims for zero waste, to 
offer its customers fashion that’s both 
ethical and attractive, from the fibre 
to the finished product.

Andrex Schulenburg
andrew@circular-systems.com - circular-systems.com
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COCCCON, 
A RESPONSIBLE SILK FOR 

THE LUXURY INDUSTRY

COCCCON

Chandra prakash Jha
prakash@cocccon.de - cocccon-crafts-loom.com

Today, luxury is also about producing 
quality creative textiles without 
compromising the earth’s resources. 

This is why India’s Cocccon has 
implemented a silk production 
system respectful of the ecosystems 
of the farms where it is cultivated. To 
this end, 80% of the chemical agents, 
especially those necessary to treat 
trees and repel parasites, have been 
eliminated from the chain, in favour 
of simple and safe solutions, such as 
installing mosquito nets around the 
trees where silkworms grow.

The result is a virtuous system of 
silk cultivation, where cocoons are 
no longer boiled to kill worms, but 
harvested once the butterflies have 
emerged. 

With the help of machine 
technologies imported from Italy and 
China, Cocccon offers a wide range 
of traditional, modern, raw, satin and 
crepe georgette silk, available in a 
wide variety of weaves and finishes, 
all produced within a healthy eco-
system.

BOOTH
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COTONEA,
A MODEL OF 
ORGANIC COTTON

COTONEA

Over a century of cotton-spinning 
expertise helped Elmer & Zweifel 
turn to responsibly produced organic 
cotton in 2003, in order to achieve 
the highest possible textile standards 
without any compromises. 

The result is the Cotonea brand, an 
exemplary supplier of organic cotton, 
which makes it a point of honour 
to work with a variety of farmers’ 
cooperatives: 
- in Uganda, where it revived cotton 
farms that had remained fallow 
during the civil war, thus providing 
employment to more than 10,000 
workers under ethical conditions 
that are respectful of human rights 
and the environment.

- in Kyrgyzstan, in partnership with 
Switzerland’s Helvetas, where it has 
been operating since 2007, under 
equally ethical conditions, to further 
improve the quality of harvests.

Cotonea also offers a water-repellent 
cotton with GOTS certification, 
and ensures that its traditional 
cotton meets the standards of  top 
international certifications: IVN 
«Best», Fair For Life and Bio-Seal.

Cotonea is THE solution for ethical 
and organic cotton.

Roland Stelzer
Roland.Stelzer@elmertex.de - www.cotonea.de
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CICB, FOR THE GLOBALIZATION 
OF RESPONSIBLE LEATHER 

CSCB / BRAZILIAN LEATHER CERTIFICATION

Rafael Andrade
international@cscb.org.br - www.cicb.com.br

The Centre for the Brazilian Tanning 
Industry (CICB), in partnership with 
the Brazilian Trade and Investment 
Promotion Agency, is presenting the 
Brazilian Leather Project. This is a 
long-term initiative whose goal is to 
anchor Brazilian leather production in 
a responsible approach, and promote 
its tanneries around the world. To 
further this goal, the Brazilian Leather 
Certification of Sustainability has 
been created, a certification process 
that encourages local tanneries 
to adopt healthier, more modern 
production systems.

To obtain this certification, each 
tannery goes through a preparation 
phase during which it works on 
indicators established by the 
“ABNT NBR 16.296 – Leathers – 
Principles, criteria, and indicators for 
sustainable production” standard. 
It can then solicit an audit from an 
Inmetro accredited organisation. 

Ultimately, thanks to this process, the 
CICB intends to make the Brazilian 
leather market 100% responsible. 
Two tanneries, Fuga Couros and 
Courovale by BCM, have already 
obtained certification, and twenty 
others are currently in the process of 
being obtained.

To spread these virtuous practices 
throughout the global leather 
industry, and promote Brazilian 
tanneries’ new values of quality and 
responsibility internationally, Brazilian 
Leather is forming partnerships 
with international companies and 
organizations.
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DEEPMELLO,
RESPONSIBLE TANNING

DEEPMELLO

Deepmello’s challenge: to propose a 
responsible alternative to chemical 
leather tanning, one that would ban 
the use of chromium in favour of 
natural and biodegradable products. 
The result? Rhabarberleder, a 
leather tanned with rhubarb 
extract that meets both the fashion 
industry’s quality standard as well as 
the new responsibility criteria called 
for by its clients.

Why rhubarb? Because the roots 
of the rhubard plant have natural 
tannins that adapt particularly well 
to leather treatments, as long as 
they’re extracted under the right 
conditions. Deepmello first isolated 
the best rhubarb species, then put in 
place an industrial tannin-extracting 
process that makes it possible to 
produce large quantities without 
harming crop longevity.

The result are four exceptionally 
high-quality leather collections 
(Nappa, Nappa-used, Hard-leather 

and Lining leather), available in all 
thicknesses and with varied finishes, 
with each collection comprising 
vegetable-tanned skins in a wide 
range of colours. Their look, texture 
and smell can rival the best 
traditional leathers, and are all 100% 
made in Germany.

Deepmello is a member of the 
International Association of Natural 
Textiles Industry, one of the most 
stringent production standards 
in the world, and has registered 
Rhabarberleder leather production. 
It meets the ISO 9001: 2015 and ISO 
500001: 2011 standards.

Anne-christin Bansleben
info@deepmello-leather.com - www.deepmello-leather.com
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G+ TECHNOLOGY BY DIRECTA PLUS 
REVOLUTIONIZES HIGH-PERFORMANCE 

DIRECTA PLUS

Laura Rizzi
laura.rizzi@directa-plus.com - www.directa-plus.com

Historically, textile research has 
focused on properties that regulate 
the relationship between the body 
and its environment, including 
breathable and waterproof fabrics. 
With its G+ brand, Directa Plus is 
taking things even further. 

It now offers natural graphene 
nanoplatelets produced without 
chemical agents in its Italian facility 
and certified non-toxic, to redistribute 
the body’s heat to achieve uniform 
temperatures, while optimizing the 
core performance of the textiles.

Depending on each brand’s needs, 

G+ graphene nanoplatelets can 
be affixed by rotary printing to a 
layer of fabric, or dispersed in a 
polyurethane membrane that can 
then be integrated into any type of 
textile. They act as thermal circuits 
that redistribute heat to equalize 
textile performance, providing an 
ideal system for sports and outdoor 
clothing. 

G+ products, made with natural 
charcoal, are ecologically 
sustainable, dermatologically tested, 
hypoallergenic and certified non-
toxic by a third party organism.
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ECOTEXTILE
 JOINS THE 
SMART SQUARE 

ECOTEXTILE 

Launched back in 2006, Ecotextile 
News was the very first publication 
dedicated to reducing the impact of 
textiles on the environment and since 
then it has provided unrivalled expert 
comment and broken thousands 
of news stories on environmental 
and social compliance in the global 
fashion sector.
Founded by environmental biologist 

and textile journalist John Mowbray, 
Ecotextile News has become an 
influential voice among retailers, 
brands and NGO’s and influences the 
buying decisions of key international 
companies on how they can – and 
should – source textiles and clothing 
in their supply chains.

Claire Mowbray
cmowbray@mclnews.com
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EVRNU REGENERATED FIBRES

EVRNU

Sinead Reilly
info@evrnu.com - www.evrnu.com

The new era of textiles has arrived, 
and with it revolutionary methods to 
anchor the industry in responsible 
methods of production. One 
committed actor is Evrnu, whose 
cutting-edge fibre-regeneration 
technology combats the textile waste 
that pollutes our planet a little more 
each day.

In the forefront of R & D, the U.S. 
company can recover up to a third 
of cotton-garment waste, normally 
destined for landfills, and use it to 
create new cotton, polyester and 
rayon fibres meeting the highest 
standards of design and quality.

The result is a reduction in 
polluting emissions and savings in 
the amount of water needed to 

produce conventional virgin cotton, 
for premium textiles no longer 
dependent on the volatile cultivation 
of fibres.

Evrnu is positioning itself as a source 
of custom-made fibres that are 
consistent and uncompromising, 
both in terms of quality and the 
environment. Its clients include 
textile fibre producers and spinning 
mills eager to engage in a modern and 
circular fashion economy.
A new business model marked by 
innovation and creativity, to help lead 
the fashion industry towards a more 
sustainable future.
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FILO D’ORO, AN INTEGRATED SUPPLY 
CHAIN FOR SILK OF LUXURY

FILO D’ORO 

Filo D’Oro, a network of companies 
that have joined forces for the 
creation of micro supply chains for 
silk products/to create a micro supply 
chain for silk products, is capable of 
meeting all customer needs thanks 
to a fully-integrated production line 
that is guaranteed by the respective 
competences of each of the firms 
along the chain’s links.   
 
Filo D’Oro groups around a dozen 
companies specialising in textile 
production - from spinners and 
finishers to dye houses and digital 
printers - that have pooled their 
expertise to create an integrated 
supply chain for organic silk that’s 
100% responsible, from the treatment 
of cocoons to the production of 
piece-dyed, yarn-dyed and printed 
fabrics.
 
In late 2016, the group decided to 
obtain certifications for every stage 
involved in the transformation of 

its silks. This network of excellence 
based in Como unites some of Italy’s 
leading textile players, including 
weavers Clerici Tessuto and 
Taborelli, dye houses Tintoria Iride 
and Ambrogio Pessina, as well as the 
printing specialist Sara Ink, each of 
which carries the GOTS certification.
 
Thanks to the expertise of its research 
laboratory, the textile consortium is 
able to guarantee the production of 
its organic silk which is certified by 
Ongetta Srl, Italy’s leading importer of 
silk and the first link in the Filo D’Oro 
chain. But the chain’s sustainable 
production processes also apply to 
other fibres with their respective 
certifications: Oeko.tex for cotton, 
GRS for recycled polyester and FSC 
for viscose.
 

Franco Ravazzi
dbrenna@totsrl.it - www.ilfilodoro.co.it
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FRITSCH FÄRBEREI, 
INDUSTRIAL-SCALE NATURAL DYES

FRITSCH FÄRBEREI

Antonia Maedel
office@colortex.at -www.colortex.at

Sixty years ago Fritsch Färberei had 
already begun exploring the potential 
of natural dyes, which are now 
central to global thinking about more 
environmentally friendly fashions. 

Since then, it has pioneered a unique 
technology operable on an industrial-
scale, and can dye up to 500 kilos of 
yarn at a time, using only plants and 
natural substances.

After a lengthy development process, 
the company has also found a solution 
to the main issue with natural dyes, 
their stability. 
The yarns dyed by Fritsch Färberei 

retain all their intensity during the 
washing process, a unique guarantee 
in the natural-dyes market. A wide 
range of colours is available for all 
types of yarns, with a rich and precise 
result.

The Vienna-based company 
is subject to strict regulations, 
particularly with regard to water 
use, and guarantees an ethical and 
responsible production.

To switch to Fritsch Färberei natural 
dyes, come to the Smart Creation 
area! 
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FRUMAT,  FROM APPLES TO SKINS 

FRUMAT 

Italy’s Frumat was born of an 
observation: every year the Tyrol 
region, one of the world’s largest 
apple-producing regions, is faced 
with a significant amount of food-
production waste. To reinvest this 
waste in an additional economic 
production, the company developed 
a new raw material resembling paper.

Building on this initial success, and 
looking to steer the project into 
creative domains, the company 
founder then developed Pellemela, 
a leather substitute made of 50% 
recycled apple fibre and 50% 
polyurethane. Fashioned at the 
production site itself, the material is 
available in over 20 references, and 
features a variety of thicknesses, 
textures, embossings and laser 
printings. It can be produced on 
demand and easily personalised.

The apple-based material was hailed 
at Milan’s latest Green Carpet 
Fashion Awards – the annual event 
dedicated to more sustainable 
fashion spearheaded by activist Livia 
Firth – and has proved its worth in 
both the leather goods and clothing 
industries.

As the cry mounts for increased 
transparency in the fashion industry, 
Frumat is producing an innovative 
and traceable material with infinite 
creative possibilities.

Hannes Parth
info@frumat.it
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GREENDYES, 
THE COLOURS OF NATURE AT THE 

SERVICE OF FASHION 

GREENDYES

Manel Subirats Costa
subirats@greendyes.eco - greendyes.eco

Committed to the ethical fashion 
cause, the Greendyes laboratory has 
been developing natural dyes for the 
textile industry for almost a decade. 

The company today is positioned to 
cater to all of the fashion industry’s 
needs in terms of responsible and 
sustainable dyes, produced in the 
optimum conditions for protecting 
the environment.

With its broad range of mineral 
and vegetal pigments as well as 
dyes based on seaweed and micro-
organism extracts, Greendyes can be 
used on everything from yarns and 
rolls of fabrics to finished products. 

The dyes are made using a process 
that requires the equivalent of a 
glass of cold water per piece, which 
is recycled after each use, reducing 
energy consumption by 75% and 
avoiding toxic emissions. 

Greendyes can be used both on 
natural fibres like cotton, linen, silk 
or wool, as well as synthetic or bio-
synthetic fibres. 

These solid, durable dyes carrying 
Cradle to Cradle and Confidence 
in Textiles certification can be 
discovered in the Smart Creation 
area.
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HOHENSTEIN, A PROVIDER OF 
SOLUTIONS FOR SUSTAINABLE 

HOHENSTEIN 

From textile research to certification 
and testing phases, Hohenstein offers 
comprehensive and impartial support 
to help fashion brands achieve a 
sustainable future. 

The range of certifications and 
services includes the implementation 
of a chemical management system, 
the creation of custom systems for 
sustainable production technologies, 
fair working conditions and a labelling 
system for biodegradable products.

From textile producers to resellers, 
Hohenstein is involved throughout 
the fashion supply chain to test raw, 
intermediate and end products, 
and develop design and production 
solutions that comply with REACH, 
LFGB, CPSIA standards and the 
various restricted substance lists. 

Hohenstein’s certifications and labels 
guarantee impartial and independent 
proof of quality products that comply 
with human and environmental 
standards. 

Britta Gortan
b.gortan@hohenstein.de - www.hohenstein.com
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FRENCH FISH SKINS FROM CUIR 
MARIN DE FRANCE BY ICTYOS 

ICTYOS - CUIR MARTIN DE FRANCE

Benjamin Malatrait
e.fourault@cuirmarindefrance.fr - www.cuirmarindefrance.fr

Three young chemical engineers with 
a keen interest in the environment 
have taken up the challenge of 
providing luxury leather with a 
reduced carbon footprint. With Cuir 
Marin de France, they have launched 
the first French tannery dedicated 
to fish leather, which offers skins of 
exceptional quality for the luxury 
industry. 

Based in Lyon, the company has 
worked closely with the Centre 
Technique du Cuir, exploring its 
archives to return to the basic 
principles of tanning, for treatments 
as close as possible to the products 
and their specificities. 

The results include SQUAMA®, 
a sustainable and hypoallergenic 
salmon leather, and a remarkably 
fine sturgeon leather among the 
most resistant in the world.  Made 
from skins recovered from the 
food industry and tanned without 
chromium, Cuir Marin de France 
provides an ecological guarantee for 
skins of unprecedented fineness and 
resilience,  comparable to traditional 
leathers.
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THE ID FACTORY, THE FUTURE OF 
THE SUPPLY CHAIN

THE ID FACTORY

Based on the premise that brands’ 
transparency towards their 
customers first requires total control 
of the production chain, The ID 
Factory offers a digital and vertical 
real-time monitoring system of the 
supply chain, specially designed for 
the fashion industry. 

The principle: a direct, quantified 
analysis of all production operations. 

To achieve this, the system breaks 
down all stages of the production 
chain, collects data in real time and 

sets up alarm, costing and analysis 
systems according to its customers’ 
needs. A language specific to each 
brand is thus developed, offering a 
360° vision of the production stages 
and a better understanding of its 
issues. 

A global, virtual and transparent 
vision for tomorrow’s supply chain.

Enrico Purgato
info@theidfactory.com - www.theidfactory.com
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KNOPF BUDKE,
A LEADING MAKER OF 

SUSTAINABLE BUTTONS

KNOPF BUDKE

Nevenka Leibner
info@knopf-budke.de - www.knopf-budke.de

For 30 years, Knopf Budke, a 
founding member of the International 
Association for Nature Textile 
Industry, has been dedicated to 
producing sustainable, modern and 
top-quality buttons. 

The company developed the world’s 
first GOTS-certified buttons and is 
now the world’s largest producer of 
them.

With almost 80% of its production 
dedicated to natural buttons, Knopf 
Budke proposes items in pearl, 
corozo, buffalo horn, wood, coconut, 
but also recycled items made ofhemp, 
cotton or rice husks. 

It does not recycle plastic. 

To meet the ever-changing demands 
of fashion, the vast majority of its 
products are developed in-house, 
in line with current trends. It also 
offers an ever-expanding range of 
natural and recycled buttons, GOTS 
certified metal buttons, and buttons 
made from glass, crochet, fabric and 
felt. In an effort to strengthen local 
economies, Knopf Budke works with 
materials in the country where they 
are harvested, from India to Germany, 
Nepal and Austria. 
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LEATHER WORKING GROUP, 
FOR CERTIFIED RESPONSIBLE LEATHER 

LEATHER WORKING GROUP

Since 2005, Leather Working 
Group has been collaborating with 
leather suppliers, fashion brands, 
retailers, chemical suppliers and 
various technical experts to further a 
common goal: promoting sustainable 
environmental practices in the 
leather industry. 

Through its LWG evaluation 
protocol, which takes into account 
water and energy expenditure, waste 
management, effluent treatment 
and the management of restricted 
substances, the company offers 
leather manufacturers a complete 
and adapted audit of their work, to 
help them adopt sustainable and 
virtuous production pathways. 

With more than 700 members in 
its portfolio, the Leather Working 
Group already covers nearly 20% of 
the leather industry, and is constantly 
reviewing its environmental protocol 
to ensure an ever more accurate 
assessment. It also offers a chemical 
management module, and a special 
program for the trade of partially 
processed materials. 

Joining the Leather Working Group 
means steering the leather sector 
towards a better future. 

Deborah Taylor
info@leatherworkinggroup.com - www.leatherworkinggroup.com
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MAINETTI, RESPONSIBLE HANGERS AND 
PACKAGING IN PROXIMITY TO BRANDS .

MAINETTI

Adelina Venturini
aventurini@italy.mainetti.com - www.mainetti.com

A supplier of hangers and accessories 
since the early 1960s, Mainetti is 
one of the leading companies in the 
textile industry to practice  recycling, 
by collecting its used products from 
its clients, which include some of the 
world’s largest retailers.

Mainetti sets up production units 
wherever its clients are based, for 
local production designed to reduce 
both the cost of transportation and 
CO2 emissions. 

This profitable strategy has led to 
its worldwide presence and the 
expansion of its business. 

By buying companies that produce 
shopping bags, dust bags, garment 
bags, boxes, labels and RFID 
protectors, Mainetti is now able 
to offer its clients a full range of 
packaging, from hangers to packing.

And to meet today’s requirements, 
it has developed a line of cellulose 
hangers, named Thecha, produced 
from recycled paper and entirely 
biodegradable. 
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MANTECO, THE WORLDWIDE REFERENCE 
FOR LUXURY AND RESPONSIBLE WOOLS

MANTECO

With almost 80 years of expertise 
behind it, Manteco has become an 
international standard in terms of 
innovative, creative and high-end 
textiles meeting the highest quality 
and production standards. A leader 
in the Italian wool sector, it is now 
developing three key pillars: Made 
in Italy, the circular economy and 
traceability. 

The company processes nearly 1,650 
tonnes of recycled materials per year, 
which it blends with other sustainably 
produced fibres to provide its 
customers the best possible textile 
products. This approach saves more 
than 41,000 cubic metres of water 

and more than 1,400 tonnes of carbon 
dioxide per year. Each production 
step is meticulously traced and 
certified by GRS and RWS, and its use 
of chemicals is regulated according to 
the 4sustainability protocol. 

This year, Manteco presents:
• BiBye®, an extra-fine wool from the 
best Australian and New Zealand 
farms
• Woolten®, a blend of Tencel and 
recycled wool with a unique feel
• Renowa®, a completely circular 
zero-waste production system

Matteo Mantellassi
digital@manteco.com - www.manteco.com
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NAIA™, A NATURAL YARN AT 
THE SERVICE OF FASHION

NAIA™ FROM EASTMAN

Adrijana Vorauskaite
naiateam@eastman.com - https://naia.eastman.com/

Naia™ cellulosic yarn by  Eastman 
puts nature’s riches at the service of 
comfortable and luxurious textiles 
that meet the highest ethical and 
environmental standards. 

These yarns are made from wood 
pulp, sourced from sustainably 
managed certified FSC® and/
or PEFC™ American pine and 
eucalyptus forests,  then processed 
in a closed loop where  solvents are 
immediately recycled and reused 
to optimize water and energy 
consumption.

From fibre harvesting to fabric end-
of-life, the life cycle of Naia™ yarn is 
third-party reviewed, meeting ISO 
14044 standards and ranked on the 
Higg Materials Sustainability Index.

Committed to the future of 
sustainable fashion, Eastman also 
collaborates with the C.L.A.S.S. 
eco hub and sponsors the Redress 
Design Awards, to offer the keys to 
responsible design to tomorrow’s 
designers.
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NATIVA PRECIOUS FIBER, AN ETHICAL 
AND RESPONSIBLE MERINO WOOL

NATIVA PRECIOUS FIBER

Providing brands with a responsible 
and traceable fibre, whose 
production protocol is based on best 
market practices, is the commitment 
of Nativa Precious Fiber, a division of 
the Chargeur Luxury Materials group 
specialised in making merino wool. 

The fibre’s production is organised 
around three primary pillars: the total 
absence of animal cruelty, with time 
and care devoted to the shearing of 
each animal; the rational management 
of livestock pastures, with a principle 
of land rotation and a complete 

recycling plan for the water used in 
its factories; and social responsibility 
towards its workers, from the farmers 
in South America and Oceania to 
their combing plant workers and 
manufacturers.
Their protocol is regularly audited by 
a third party organisation, for an eco-
responsible and flexible wool sector, 
which guarantees superlative quality 
to buyers of its yarns, fabrics and 
finished products.

Deborah Berger
dberger@chargeurs-luxury.com - www.organica-preciousfiber.com
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NATURAL COTTON COLOR

Francisca Gomes Vieira
dyogeneschaves@hotmail.com - www.naturalcottoncolor.com.br

To become an integrated brand 
offering all-natural and certified 
organic yarns, textiles and finished 
products: this is the challenge 
Natural Cotton Colors has taken 
up. The group works in partnership 
with Brazilian cotton producers, with 
whom it forms farming contracts 
to avoid intermediate actors, thus 
guaranteeing high-quality, ethical 
production.

Cleaned, woven and spun in Brazil, 
cotton from Natural Cotton Colors 
comes in a wide selection of colours, 
exclusively dyed with natural 
products such as saffron, hibiscus 

flowers, onions and cinnamon bark. 
All products are certified organic, 
guaranteeing total transparency 
of the supply chain and better 
compensation for local partners.

At Smart Creation, Natural Cotton 
Colors will also present textiles mixed 
with silk yarns, cotton and elastane 
blends and a broad range of yarns - 
an organic and responsibly produced 
offer that covers the entire fashion 
spectrum. 
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NOVA KAERU,  ALTERNATIVE SKINS 
HELPING TO PRESERVE THE AMAZON

NOVA KAERU

Nova Kaeru offers alternative exotic 
leathers made from the skins of the 
pirarucu fish native to the Amazon 
River basin. 

The company uses biological tanning 
processes as part of a sustainable 
management program aimed at 
protecting the species as well as the 
environment.

The Brazil-based firm sources 
pirarucu skins from the most remote 
areas of the Amazon rainforest 
where it is consumed and sold, 
and works in partnership with local 
communities to whom it provides an 
agreed complementary income for 
their contributions to the agri-food 
industry. 

The skins are then assembled using 
an invisible process, before being 
softened and coloured with natural 

pigments. The scales are treated to 
produce a finish to rival the most 
beautiful exotic skins.

Harnessing its know-how in 
alternative materials, Nova Kaeru also 
offers salmon leathers as well as a 
100% vegan alternative to traditional 
leather. 

Dubbed beLEAF™, the latter material 
is made from leaves harvested from 
reforestation farms and processed in 
the same way as leather to create a 
material that is as supple and durable 
as a traditional skin whilst offering 
superior breathability. 

Pohlmann Marcos
mvinicius@novakaeru.com.br - www.novakaeru.com.br
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OLIVENLEDER

Thomas Lamparter
thomas.lamparter@wet-green.com - www.olivenleder.com

In an effort to combine luxury 
craftsmanship and responsible 
production, Wet-Green has 
developed Olivenleder®, a line of 
unexpectedly soft vegetable tanned 
leathers with the help of patented 
olive leaf extract tanning agent. They 
call it Luxtainability®.

Without ever losing sight of the quality 
of a leather that’s as pliable as it is 
durable, the German company works 
in partnership with Mediterranean 
olive farmers, from whom they 
recover unexploited leaves to create 
a completely non-corrosive tanning 
agent free of any harmful substances. 

Its active components are also found 
in the healthy part of the extra vergine 
olive oil as well as in anti-ageing 
cosmetic products.

Olivenleder leathers are also true 
time-savers in the production and 
marketing chain: the highly toxic pre-
tanning phase is simply replaced, 
and the very limited use of chemical 

agents exempts them from REACH 
regulations.

This is leather that’s healthy for 
people and the environment, of an 
astonishing quality and available in 
all colours, a boon to both luxury 
and ethical fashion, and in a range 
of prices in line with those of classic 
leathers. 

Wet-green’s tanning agent wet-green 
OBE to manufacture Olivenleder® 
leathers has been awarded Gold 
certification from Cradle to Cradle 
and a “Very Good” label from 
Dermatest.

It is one of the 30 products in the world 
to have reached the Platinum level of 
the Material Health certification.
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PARLEY FOR THE OCEANS, 
THE COLLABORATION NETWORK CALLING 
FOR A MATERIAL REVOLUTIONAMAZON

PARLEY FOR THE OCEANS

Parley is the global network where 
creators, thinkers and leaders come 
together to raise awareness for the 
beauty and fragility of our oceans and 
collaborate to end their destruction. 

Founded in 2012 by award-winning 
designer and strategist Cyrill Gutsch, 
Parley believes the power for change 
lies in every consumer, but the duty 
to empower consumers and shape a 
new mindset belongs to the creative 
industries. 

To lead the fight against marine plastic 
pollution, Parley drives solutions 
through its Parley AIR Strategy 
(Avoid, Intercept, Redesign) and 
Eco-Innovation, a concept realized 
through high-caliber collaborations 
and the introduction of Ocean 
Plastic®: a range of premium materials 
for the sports, fashion and luxury 
industries made from upcycled 
plastic debris collected on open 
ocean, beaches, remote islands and 
in coastal communities by a network 
of partners in 28 countries and 
counting.

Parley understands current plastic 
is a design failure, seeing the long-
term solution for plastic pollution 
not in recycling, but in a Material 
Revolution: the redesign and 
replacement of harmful materials, 
processes and thinking. Forming 
alliances with major corporations 
including adidas, Anheuser Busch 
InBev (Corona), American Express; 
the International Chamber of 
Commerce; the United Nations; the 
Maldives and collaborators spanning 
the worlds of science, art, fashion, 
design, entertainment, sports, and 
space and ocean exploration, Parley 
works to create a better future and 
implement the Parley AIR Strategy 
in four key areas: Communication 
and Education, Direct Impact, 
Research and Development, and Eco-
Innovation.

Sara Jaurequi
request@parley.tv - www.parley.tv
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PIÑATEX BY ANANAS ANAM

Meliza Mendoza
info@ananas-anam.com - www.ananas-anam.com

For Premiere Vision 2019, we are 
introducing two new collections 
wherein both embraces circularity 
and sustainability as we continue 
building our relationship with 
pineapple farming communities, 
the source of Piñatex’s pineapple 
leaf fibres, and with the Earth as the 
source of sustainable minerals and 
pigments. 

The Mineral Collection is a clear 
and definitive breakthrough towards 
more responsible and transparent 
materials sourcing. 

We have moved from using a foil in 
the ORO Collection to using mineral 
pigments, which are abundant in 
the earths’ crust.  Titanium Dioxide 
(TiO2) is the main component of the 
pigment, which has antimicrobial 
properties and gives extra strength 
to Piñatex. Its ability to reflect light 
creates a soft luster that is unique 
to this collection. We are happy to 
introduce three hues within this new 

range: Pearl, Platinum and Antique 
Gold.

The Earth Colours Collection is 
our latest addition to the Original 
series, which complements and 
enhances our range. Nature reigns 
in our inspiration as the lushness of 
the subtropics, where our pineapple 
fibres come from, gives way to the 
subdued hues of Autumn in more 
temperate climates. 

Thus, we share and blend regions of 
the Earth together with the richness 
of the oceans in our Marine, Sage and 
Mulberry colour range. 
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THE ART OF CARING
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PRYM: SUSTAINABLE METAL 
ACCESSORIES FOR FASHION

PRYM FASHION ITALIA

One of the world’s leading suppliers 
of metal fasteners, Prym works with 
the world’s most renowned denim 
and high-end fashion brands. To 
meet the needs of a textile industry 
increasingly focused on issues of 
sustainability, it has created the Low 
Impact Fastener Ensemble (L.I.F.E.), 
a range of accessories with a certified 
low environmental impact. 

This wide range of buttons and 
rivets comes in multiple colourways, 
none of which require the chemical 
treatments involved in traditional 
dyes. Instead, Prym applies a 
mechanical treatment based on 
sand and stones to its raw materials, 

to obtain a whole range of colour 
nuances depending on the material: 
yellow tones with brass accessories, 
red tones with copper ones and 
green tones with steel. 

This technology makes it possible to 
reduce water use by 70% and, in the 
long term, to definitively compensate 
for the use of chemical products, in a 
wide range of quality accessories. 

Graziella Terraneo
graziella.terraneo@prymfashionitalia.com - www.prymfashionitalia.com
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RDD TEXTILES

Dolores Gouveia
elsa.parente@rddtextiles.pt - www.rddtextiles.pt

RDD Textiles, a part of the Valérius 
group, is a research, design and 
vertical development laboratory 
that works to provide responsible 
solutions for the entire textile chain, 
from yarns to finishing, knitting and 
dyeing.

In the Smart Creation area, you can 
discover three of the company’s key 
activities:

• Organic & Mercerized by RDD, a 
line of satiny jerseys produced with 
sustainable fibres, and a finishing 
process certified by Control Union 
where 100% of the chemicals are 
reused

• mid.tone by RDD, a range of textiles 
dyed with natural non-toxic pigments 
such as seeds, fruits or plant stems

•   Valérius 360, a project that 
involves collecting textile waste from 
their customers and Portuguese 
companies, waste that is then woven, 
knitted, dyed and finished in a single 
plant, in order to ensure that it is 
recycled in line with the company’s 
vertical practices. 

RDD is certified and part of the 
OEKO-TEX GOTS; OCS; GRS and 
BCI programs.
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RDD TEXTILES, A LABORATORY 
DEDICATED TO TOMORROW’S LUXURY
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RE:NEWCELL: 
GROUND-BREAKING 
CIRCULAR TEXTILES

RE:NEWCELL

The world’s first company to have 
built its own industrial textile 
recycling plant, Re:newcell operates 
according to a patented process that 
could prove to be a small revolution 
for circular fashion. 

The Swedish-based company 
transforms all cotton-based textile 
waste, whether clothing or post-
industrial waste, into new, fully 
biodegradable cellulose pulp. The 
garments are first crushed and 
then treated using a closed-circuit 
chemical process to remove dyes 

and separate cotton from polyester 
and elastane. Once dry, the material 
is extruded into yarn bobbins, and 
ready to use for the manufacture 
of fully recycled clothing, with an 
outstanding look and feel. 

The re:newcell procedure results 
in the same quality textiles as those 
made from wood pulp, without 
exploiting any ecosystems and in a 
100% virtuous recycling circuit, which 
has already won over the H&M group, 
one of its principal investors. 

Harald Cavalli-Björkman
jenny.fredricsdotter@renewcell.com - www.renewcell.com

BOOTH
3S38

SM
A

RT
 M

AT
ER

IA
LS



43

RECOVER

Paqui Ferrer
paqui@recovertex.com - www.recovertex.com

The aim of the Recover reuse system 
is to transform textile waste into new, 
creative and sustainable resources. 
The idea is to recuperate post-
industrial and post-consumer cotton 
waste, recycle it into new fibres and 
create quality textiles rooted in a 
circular economic system.

To maximise creative choices without 
adding to the pollution caused by 
chemical dyes, Recover collects 
already dyed fibres to upcycle them, 
fibres collected solely from partners 
whose production chain has a low 
environmental impact. Thanks to a 
study conducted in collaboration 

with the University of Valencia, 
Recover can provide its customers 
with accurate data regarding the 
energy and water savings realized for 
the purchase of each of its products. 

It is also working to develop 
partnerships with brands that recover 
used products from their customers, 
to contribute to a new virtuous circle 
that is crucial for the fashion industry.
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RIGHT DOWN TO THE FIBRE
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RECYC LEATHER - 
DON’T PRODUCE IT, RECYCLE IT! 

RECYC LEATHER

Since the 1920s, leather scraps from 
shoe and leather-goods factories 
have been recycled to turn them into 
a new material: synderme, or recycled 
bonded leather.

Up till now synderme has been used 
for very thick pieces, such as footwear 
heels or reinforcements, but the 
product is getting a second life thanks 
to Recyc Leather, which  transforms 
it into a high-end material, as supple 
as a traditional leather and ideal for 
larger and smaller leather goods.

The particularity of Recyc Leather 
is that it sources its scrap leather 
exclusively from industrial glove 
factories, where production requires 
very little chromium and treatments. 
Thus the leather retains all its 
properties, for greater suppleness 
and unaltered quality. Once crushed, 
the scrap fibres are mixed with a 
natural latex that acts as a binder, to 
obtain panels over one-meter square, 
on which brands can opt to print 

motifs, grains, or colour pigments, all 
also certified organic.

To best meet the ever demanding 
expectations of clients today, Recyc 
Leather offers a concrete solution: 
a product that, instead of being a 
leather substitute, actually reduces 
leather waste by recycling it into 
a new material so noble that even 
several big names in leather goods 
have adopted it.

Recyc Leather works with the Lyon 
Technical Center for Leather, and 
has a Recycled Claim Standard 
certification.

Aron Yu
welcome@recycleather.com - www.recycleather.com
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RIOPELE - TÊXTEIS

Rita Fortes
rita.fortes@riopele.pt - www.riopele.com

An international industry reference, 
Riopele has been developing and 
producing innovative textiles for 
over 90 years. So naturally, the 
company has chosen to devote part 
of its business activity to responsible 
textiles.

From research to production, 
spinning, dyeing, weaving and 
finishing, Riopele’s responsible 
brands meet all the environmental 
and social criteria demanded in a 
rapidly changing fashion industry, 
with total traceability:

• With its Tenowa brand, Riopele 
recycles its own textile waste, which 
transforms into new fabrics whose 
production requires no raw materials, 
water or additional energy. The 
brand recently won the COTEC 
Product Innovation Award 2018 
and the iTechStyle Awards ’18 in the 
Responsible Product category.

• With its Ceramica Clean brand, 
it promotes the fusion of new 
technologies and responsible textiles, 
offering anti-absorption fabrics 

that reduce the need for frequent 
washing.

• In the scope of Industry 4.0 / 
Digitalization, Riopele has set 
up an innovative quality control 
system with artificial vision and an 
automated monitoring production 
system, allowing digital control of 
the production process. They are 
also developing and implementing 
new techniques for processing and 
analysing the vast volume of data 
from their central system.

In 2018, Riopele has invested 2.8 
million in cutting-edge technologies 
to reduce the use of water and 
chemicals, and favour renewable 
energies. The company has 
implemented a photovoltaic solar 
power plant and its workspaces are 
equipped with LED lighting systems.
A long-term commitment that brings 
new values to the fashion industry, 
while meeting the most demanding 
creative criteria.
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SERVING RESPONSIBLE FASHION 
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ROICA™, COMBINING RECYCLING 
AND NEW TECHNOLOGIES 

ROICA BY ASAHI KASEI

When teamed with the right creative 
garment, a high-quality textile can 
change the way we think about 
fashion. Asahi Kasei has founded its 
entire know-how on this conviction, 
certain that responsible fashion isn’t 
just a trend but the new driver of the 
industry. 

The result is the ROICA™ premium 
stretch fibre, adaptable to every 
kind of garment and every segment 
of the modern wardrobe, whether 
sportswear, lingerie or athleisure. 
Starting with this fibre, the company 
has developed the Eco Smart Family 
range, based on two responsible and 
innovative principles:

•  yarns with 50% pre-industrialized 
recycled fibres, a world first in the 
technical textile industry, certified by 
the Textile Exchange and meeting the 
Global Recycled Standard

• yarns with no impact on people or 
the environmental, meeting criteria 
in the Material Health category of the 
Cradle to Cradle certification.

Thanks to its ever-evolving R&D 
program, ROICA™ has been adopted 
by leading sportswear brands and is 
now a leader in the innovation market 
and among the new generations of 
intelligent textiles.

Ensuring quality, high strength and 
comfort, adaptable to everyday basics 
as well as the most sophisticated 
pieces, ROICA™ is a must for 
clients interested in committing to 
responsible fashions.

ROICA™ has the Global Recycled 
Standard label, ISO 9001, ISO 
14001 and Oeko Tex Standard 100 
certifications.

Michiko Fujita
roica@om.asahi-kasei.co.jp - www.recycleather.com
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SAGA FURS

Christina Schiermer
info@sagafurs.com - sagafurs.com

With fur in the spotlight, brands 
are quite rightly demanding full 
transparency from their suppliers. 
This is the mission behind the Saga 
Furs auction house, which strives 
to offer fashion lovers quality furs 
respectful of animal welfare. It 
ensures that each pelt sold to brands 
at Saga Fur auctions comes from a 
farm whose working conditions are 
100% compliant with ethical criteria.

Thanks to its constantly evolving 
Saga Certification tool, based on 
the Council of Europe’s standards, 
the auction house can monitor the 
breeding conditions of the animals 
providing the pelts. In this way, Saga 
Furs can also apply the strictest 
standards in countries where such 
regulations have not yet been 
established. 

Its new program Welfur, planned for 
2019, will allow an even more precise 
study of animal welfare.

Thanks to its traceability program, 
Saga Furs conscientiously monitors 
the breeding conditions of each farm 
with which it works, and is thus able 
to provide brands with clear and 
transparent documents regarding 
the origins of their furs. Consumers 
are also provided information: thanks 
to the RFID remote identification 
tool, they can scan a garment’s label 
to immediately learn the entire 
production chain.

Concrete proof that a reasonable 
use of animal furs can be more ethical 
than that of polluting synthetic furs, 
and a new victory for transparency, 
from farms to the windows of the 
finest shops.
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SAGA FURS  FOR QUALITY BIDDING! 
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SANTONI, THE GOLD STANDARD IN 
KNITTING MACHINES FOR LUXURY 
FASHION AND FOOTWEAR

SANTONI

Santoni, founded in 1919, is Italy’s 
knitting machine manufacturer for 
socks. For the past 20 years, it has 
been developing seamless circular 
knitting technology that has been 
adopted by the world’s top luxury 
and sportswear brands. 

Santoni has broadened its activity to 
all clothing sectors, including shoe 
manufacturing thanks to X Machine 
and its 3D knitting process, based on 
the shape of the foot.

 Thus uppers can be produced in 
one piece, without any residue and 
in a record time of 5 to 7 minutes per 
piece, which are then ready to be 

applied to soles. Thanks to its intarsia 
system, the four-gauge machine 
can be used to produce an infinite 
combination of patterns and colours. 

With its technology department, 
Santoni also assists brands further 
their research and development 
of motifs, materials, seams and 
yarns, and offers seminars and 
training courses on the latest textile 
technologies. 

Patrick Silva
patrick.silva@santoni.com - www.santoni.com
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SEDACOR

Albertino Oliveira
sedacor@jpscorkgroup.com - www.jpscorkgroup.com

Since 1924, Sedacor has specialised 
in the sustainable and responsible 
production of cork. With its Cork’n 
Roll products, the company offers 
natural materials and textiles meeting 
all sustainable development criteria, 
without forgetting design and quality.

Modern, unique and innovative, these 
materials are particularly popular for 
footwear and fashion accessories, 
and come in a wide range of patterns 
and colour schemes, developed from 
a cork extracted from sustainably 
cultivated oak. 

Thus, Sedacor invites you to be part 
of the creation of a new ecosystem: 
cork oak forests. Located in the 
Mediterranean region, mainly 
Portugal, these plantations absorb 
more than 14 million tonnes of CO2 
per year.

Extracted under the best conditions, 
the cork is then transformed into 
game-changing and innovative 
materials, agglomerated where 

necessary for a more technical 
rendering and best use of circular 
economy as the new and awarded 
Cork-A-Tex Yarn.  

All in a wide range of colours and 
patterns By banning the use of heavy 
metals and favouring organic solvents 
and mineral fibres, the company 
has committed to protecting the 
environment while offering new 
creative and aesthetic solutions to 
the textile industry. 

A product offering ever more 
freedom, comfort and appeal to 
creative industries, while committing 
to the preservation of the planet.
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SEDACOR:  CORK, A CATALYST 
FOR CREATIVITY 
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TEKYN, TO PRODUCE LESS 
AND SELL BETTER

TEKYN

On-demand, short circuit and just-
in-time production is the solution 
proposed by Tekyn’s founders 
Pierre de Chanville and Donatien 
Mourmant, for a responsible and 
optimized clothing chain. 

In order to move the textile industry 
towards more virtuous and above all 
more efficient practices, its founders 
have developed revolutionary 
mechanical and digital technologies 
for an automated and entirely 
dematerialized circuit. 

The concept: a brand uses software 
to enter the details of its order based 
on sales figures from the preceding 

weeks, this order is then sent to the 
machines in charge of the cuts, then 
produced in record time. Rather than 
producing according to forecasts, in 
excess quantities, brands can thus 
schedule production capacities and 
adjust them in real time, according 
to their needs. A fast, efficient and 
evolutive circuit in real time, led by 
young entrepreneurs and committed 
engineers.

Donatien Mourmant
donatien@tekyn.com - www.tekyn.com
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TINTEX TEXTILES

Ana Eusebio
ana.eusebio@tintextextiles.com - www.tintextextiles.com

Since 1998, TINTEX has become 
the market leading, natural based, 
responsible fabric maker for 
contemporary fashion, sports 
and lingerie markets. A leader 
in quality eco-material, clean 
colours and finishing technologies.
TINTEX amplifies and grows an 
eco-sustainable strategy for all its 
production, investments and fabric 
innovations, and spread this message 
of change, best practice and influence 
throughout the contemporary textiles 
fashion system TINTEX DNA for 
better, smarter eco-materials with 
new levels of performance and hi-
tech smarts. This is thanks to a first 
class expertise in people combined 
with specialist dyeing and finishing 
techniques, coatings and applications 
that use the latest research, 
equipment and processes to deliver 
it.

Through TINTEX E-Commerce 
creativity is connected with easy, 
direct-to-designer product sourcing
TINTEX Textiles is proud to activate 
change industry wide by taking part 
in the Make Fashion Circular initiative 
by the Ellen macArthur Foundetion. 
TINTEX Textiles is a Participant of 
the United Nations Global Compact, 
adheres to its principles-based 
approach to responsible business 

and actively participates in the 
Fashion Industry Charter for Climate 
Action.

The result:
• textiles combining natural products 
and new technologies, such as 
Naturally Advanced Cotton, 
Supima and GOTS certified cotton; 
TENCEL™ Lyocell and TENCEL™ 
Modal, made from wood pulp; 
and SeaCell and SmartCell fibres, 
ROICA™ and Bemberg™ by Asahi 
Kasei.
• finishing techniques offering 
innovative alternatives to traditional 
processes, such as Naturally 
Clean, which eliminates aggressive 
treatments and limits the use of 
chemicals, for Oeko Tex certified 
products; and B.CORK™ Coating, 
a natural coating made from pre-
industrial cork from Sedacor, a 
certified manufacturer.

TINTEX Textiles offers ISO 9001, 
ISO 14001, Step, GOTS, OCS, GRS, 
Oeko-Tex 100 (Class 1), bluesign® 
certifications and  is a proud member 
of BCI.
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TINTEX TEXTILES, 
THE SMART LEADER IN NATURALLY 

ADVANCED INNOVATION.
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TIPA-CORP, 
FROM PACKAGING TO COMPOST

TIPA

The Israeli startup Tipa-Corp was 
born of an observation: the agro-food 
industry is more than ever sensitive 
to its ecological impact, yet less than 
1% of its packaging is currently being 
recycled. It therefore created the 
world’s first 100% organic packaging, 
made from orange and apple peels. 
Today, it is making this pioneering 
innovation available to the fashion 
industry.

Tipa-Corp offers packaging made 
from a blend of biopolymers from 
sustainable harvests, which are as 
high quality as traditional packaging 
and certified compostable in only 
six months. They are suited for both 

industrial and household compost 
and can easily be tailored to the 
different needs of brands, whether in 
terms of appearance or feel.

This is a market-leading product that 
could well revolutionize the world of 
packaging, definitively eliminate the 
use of plastic packaging and provide 
a solution to recycling issues.

To adopt Tipa-Corp sustainable 
packaging, go to the Smart Creation 
platform!

Elyssa Bloom
elyssa@tipa-corp.com - tipa-corp.com
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TRICOLOR

Pascal Gontrand
pascal@made-in-town.com

The TRICOLOR materials library 
offers international brands and 
designers the opportunity to source a 
renewable and biodegradable natural 
material, transformed locally from 
French sheep fleeces – by-products 
of sheep farming that have not been 
used for several decades.
TRICOLOR offers fashion 
professionals a selection of eco-
responsible textiles – weavings, 
knitting yarns, felts – in a variety of 
mainly natural colours that highlight 
the diversity of sheep breeds in 
France.
In partnership with CELC, 
TRICOLOR also presents a new 
range of felts developed by textile 
designer Florence Wuillai from 
French wool and European flax.
Developed by Made in Town in 

partnership with the Made in 
France Première Vision event, the 
TRICOLOR program promotes all 
the actors and products in the supply 
chain and, thanks to its partners in the 
farming and industrial sectors, offers 
a guarantee of quality, traceability 
and transparency throughout the 
production stages: washing, dyeing, 
felting, spinning, weaving....
 
With the commitment of: Fédération 
Nationale Ovine, Lavage du 
Gévaudan, Filatures du Parc, Ets 
Lucien Albouy & Cie, Ateliers de 
la Bruyère, Société Choletaise de 
Fabrication, Le Passe-Trame....
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TRICOLOR: ECO-RESPONSIBLE AND 
TRACEABLE FRENCH WOOL FOR 

THE BENEFIT OF BIODIVERSITY
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VARVARESSOS, 
ECOLOGICAL SPINNING 

VARVARESSOS

Fusing creativity, innovation, science 
and intelligent technologies with 
its almost 100-year-old spinning 
know-how is the challenge taken 
up by the Greek spinning company 
Varvaressos, the country’s first 
certified Oeko-Tex company, which 
for four generations has worked to 
transform natural fibres into high 
quality yarns for the fashion industry. 

Its strong point: a short circuit 
operation, with cotton grown and 
spun in Greece, and a fully traceable 
supply chain via coded labels, which 
can be scanned to get all the desired 
information about its yarns. 

At the Smart Creation platform, 
Varvaressos is presenting SUPREME 
GREEN COTTON® SYSTEM, a 
new system of solutions available to 
brands for environmentally friendly 
cotton production, which includes 
the installation of a drip-irrigation 
system and atmospheric measuring 
stations in cotton fields; the use of 
renewable energies; the collection 
and treatment of recyclable materials 
and the installation of rainwater 
catchment and reuse systems. 

George Kostopoulos
info@varvaressos.eu - www.varvaressos.eu
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WASTE2WEAR®

Niccy Kol
info@waste2wear.com - www.waste2wear.com

Following 10 years of research, 
textile engineer Monique Maissan, 
a firm believer in the industry’s 
responsible future, launched Waste 
2 Wear drawing on plastic-recycling 
technology. 

This technology can be used to create 
yarn, textiles and finished products 
from recycled waste. 

Bottles are first collected at several 
Indian and Chinese collection 
points, then cleaned and shredded 
into flakes. These are then melted 
and filtered to remove any residual 
impurities, whereupon they are 
molded and extruded into yarns. 

Building on this technology, Waste 
2 Wear offers certified yarns, woven 
and knitted textiles, and finished 

products, the manufacturing of which 
consumes 70% less energy, 75% less 
CO2 and 86% less water than that of 
traditional materials.
 
The company is working to develop a 
completely circular system, in which 
fashion brands would themselves 
participate in the virtuous circle of 
recycled textiles.

The company’s factories and partners 
are GRS, BSCI and Oekotex certified.

Come discover Waste 2 Wear at the 
Smart Creation platform! 
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WASTE 2 WEAR, FOR A VIRTUOUS 
CIRCLE OF RECYCLED TEXTILES
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WE ARE SPINDYE, 
AS CLOSE AS YOU CAN GET TO COLOUR 

WE ARE SPINDYE®

As the fact is that nearly 20% of the 
world’s water pollution results from 
textile dyeing processes, We aRe 
SpinDye offers a yarn and fabric 
colouring method that reduces water 
use by 75%, and chemical use by 80%.

By developing a colorimetric tool 
capable of identifying all the existing 
hues in the world, We aRe SpinDye 
has created a catalog of 1950 
colours, and an infallible method 
of anticipating their potential 
transformation depending on which 
fibre they are used on. Thus, no 
more disappointing surprises when 
ordered products arrive: whatever 
the fibre, the rendering is true to the 
selected colour.

What’s the secret? Applying a unique 
dye recipe to each colour on offer. 
Once condensed, the pigment 
becomes the master ingredient of the 
dye. Mixed with polyester or recycled 
polyester, this is then integrated 
into the fibre even before extrusion, 
for a definitively more intense 

colour rendering, reliable bath after 
bath, regardless of the textile. This 
technique also significantly reduces 
environmental impact.

For a more sustainable approach 
to production, We aRe SpinDye 
has developed its own certificate, 
which guarantees a low amount of 
chemicals – as well as low water, CO2, 
and energy consumption – used in 
finished products . It also works with 
SWEREA, a Swedish NGO tasked 
with validating products according to 
the Life Cycle Assessment standards.

Dyes with high-quality and integrity, 
to compel the industry to adopt the 
new standards it needs.

Pelle Jansson
pelle.jansson@spindye.com - www.spindye.com
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YKK GROUP

Asmaa Froukh
cmalot@ykk.fr - www.ykkfastening.com

A world reference for all types of 
fastening solutions, YKK is above 
all a family business that strives to 
communicate the philosophy of its 
founder, Tadao Yoshida, to its 111 
companies: you can’t prosper without 
giving back to those around you. 
From this «good cycle» have emerged 
strict management principles, based 
on the highest standards of respect 
for human rights, in the 71 countries 
where YKK operates. 

As a leading company must be an 
example of virtuous practices, YKK 
is just as committed to respecting 
the environment as it is to respecting 
people. It has established a list of 
chemical components now banned 
from its production, has implemented 
a system practically free of water 

and heavy metal dyes, has organic 
cotton or sugar cane fibre fastening 
systems that could eventually replace 
polyester, and products made from 
recycled plastic in its NATULON® 
brand.

A large majority of YKK sites meet 
the standards set by the following 
certifications: 
ISO 9001, ISO 14001, ISO/TS 
16949, OEKO-TEX® STANDARD 
100, bluesign® system and OSHMS/ 
JISHA OHSAS

Find YKK at the Smart Creation area!
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YKK, A RESPONSIBLE LEADER 
IN FASTENER SOLUTIONS


