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PRESS REPORT

DENIM PREMIÈRE VISION
A RESOUNDING SUCCESS IN LONDON:
WITH VISITORS UP 17%,
A WIDELY ACCLAIMED LOCATION,
AND A PROGRAMME THAT PACKED THE HOUSE.
This 5th and 6th December, the success of the first Denim Première Vision
in London, at the Old Truman Brewery, confirmed the logic behind the
show’s transformation begun last May in Paris.

Closely attuned to the market, Denim Première Vision now proposes a
new event format in terms of experiences and contents, one exploring
the different facets of contemporary denim, to address the needs of denim
brands and creative fashion brands developing denim collections, from
fashion and luxury brands, to pure jeanswear players, web players and more.
The show is now an itinerant event, organised in alternating, different
European cities with a fashion impact, to provide industry professionals
an opportunity to meet new markets while discovering new sources of
inspiration.

2

This promise of a global experience won over the
2,344 visitors to the London edition. Visitors were
up by 17% vs. November 2017 and were 53%
international, showing their enthusiasm for:
•

A selective and specialised international offer:
developments and innovation from 89 exhibitors
selected from among the most creative, high-quality,
and innovative companies in the global denim
industry.

•

Exclusive, forward-looking fashion information:
A comprehensive, expert and inspiring fashion
approach to creating Spring Summer 20
collections, with a dedicated space - a Denim Trends
Area, seminars, practical workshops…
Find the spring summer 20 fashion decoding
in the SS 20 Denim Fashion Highlights document
on the show’s website.

•

Quality discussions and content concerning
the sector’s driving issues: a day dedicated to
eco-responsibility with a cycle of conferences
dedicated to Smart Creation, and 2 informational
areas - the Smart Library and the Smart Wardrobe.
Discover a report from this area and the conferences
on the website.

•

A show held in a neighbourhood conducive to
business and creativity in the heart of London, in
the fashion, cultural and artistic district of Shoreditch
and Brick Lane - an area that was both inspirational
and contributed to the overall appeal of the show.

Following on the warm and positive signals sent by the London market, Denim
Première Vision has announced the dates and locations of its 2019 events:
•

Milan : Superstudio Piu, 28 and 29 May

•

London: at the Old Truman Brewery, 4 and 5 December 2019
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INTERNATIONAL VISITORS
TURNED OUT IN FORCE
Coming from 54 countries, some 53% of visitors to
Denim Première Vision were from countries outside the
United Kingdom, confirming the international vocation of
the show.
From medium to very high-end fashion brands,
designers, luxury players, pure web players,
jeanswear leaders ... altogether, 2,344 visitors
answered the call of this latest edition in London.
Attendance was up 17% vs. November 2017 and 80%
European, led by the United Kingdom (47% of visitors),
followed by Italy, up by 69%, Spain (up 29%), France (5%
of visitors), Germany (up 18%), the Netherlands (up 2%)
and Portugal (up 22%).
In second place among visiting countries, Turkey also saw
a 48% increase in attendance, despite the political and
economic difficulties the country is currently facing.
Finally, the U.S., which also numbered among the show’s
top 10 visiting countries, nonetheless saw a decline in
attendance (-25%) at the show.
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CIAO MILANO: DENIM PREMIÈRE VISION CONTINUES ITS INTERNATIONAL ITINERARY IN 2019
The Denim Première Vision show alights for the first time in Italy’s fashion capital next 28 and 29 May 2019, in an aim
is to broaden the business outlook for its partners. The goal of the show is to touch down above all in mature markets
offering denim professionals new business development opportunities.

The Lombard capital meets all the criteria the industry is
looking for:
•

The Lombard capital meets all the criteria the
industry is looking for…

•

The centre of Italian fashion, featuring a wide range
of creative brands, from high street to luxury: the
majority of brands have their headquarters in the city,
and major fashion showrooms are also found here.

•

A historic denim capital that saw the birth of
pioneering industry brands, which are among the
largest players in the sector.

•

An international city, well-structured and inviting
for visitors: transportation, hotels, shopping, culture,
etc. ...

JOIN
US
28 & 29
May 2019
MILAN

BACK TO LONDON IN DECEMBER 2019
As an itinerant show, Denim Première Vision also
intends to ensure a continuity between its various
editions. While the show turns to new destinations
to help businesses invest in new markets,
the challenge also lies in building ongoing
relationships between these various players.
The December 2019 edition will thus be held
once again in London, next 4 and 5 December
at the Old Truman Brewery.

ATTENTION, CHANGE OF DATES
Contrary to what has been announced,
the organizers have decided to bring the
Milanese edition forward to 28 and 29 May
2019, the dates initially scheduled for 5 and
6 June coinciding with Bayram, the end of
Ramadan celebration.

SUPERSTUDIO PIU
VIA TORTONA, 27 - MILANO
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